AXR 91T VREFE HEOJ S LIWaste HeroldlZDWL\T

1. Waste Hero &[3
Waste Hero &l&. AXR 1S5 URM “2030 FEXTIC 100 AADEEZEICHBZLHLD |7 EVLWSBEDE &
HUSBARULE. POYUIA RN —F215—-TO/3—(2D2\WThJO—/\IUEBE OIS L.

FRE:Waste Hero

gl#E:Reduce to Zero educating youth on recycling fundamentals, creating zero waste, and
building a circular economy (U 2)LDOERE, €OV ITAASDMEEA F—F15— - T/ I—DIEBEICDVT
HVERAZFL. “H5 IS “E0"A)

2.Waste Hero D3DNEEEHR

O K-T2($H#EFRE~BK 3 FEEXT) EAFELRIVDZEERRICURZ 19 BEOBERRETS Y
@ EEHISFESNFEBRFETOIS L

@ #EFRRIL—LD—9Y—I)UIDesign Thinking and Circular Business Model CanvasJ

//r“ BECOME A —=

' WASTE -
 HEROY:

/78 REDUCE TO ZERO 3

Creating the Circular Economy

ifj “’ 13 Level 4 Intermediate Lesson

19 BEDEHEEO6 DDLARIVIZAFSNTEY  AIOEERREL
LRIVINS REEPRI— 7y TEREDRERE MR LU
LRIL6DT—023y TETHEIN TS, FBETSUIIREIC
“BRICEEE EUTHRBDEEIFR/IN—FS(ZEIEETNT
YU EE.PAVANDITSZTIAIINTI F4 XFV0F
DHERG TETAMEENTOHNT VS,

Circular Business Model Canvas MROEIRZ-ETFIL-F0

: , NZRICERMEICEELZ3D
m Value Proposition (VP) Customer Relationships . -
DEITAUbZEMAIIY—F

15— EYRR-EFI-Fv
VIR IZERF,

YA RER—TAXIPY
—F15—-I0/3Z—%FE

NEFEUVTRYVBATWSEE
70 3Zero ClubZIcEHE%
Y—JLERDT LD,

Resources Circular (VP)

Circular Innovation End-of-Life
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Brian Carraway

Circular Economy Lead
brian@yunus-thailand.org
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